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The path to responsible 
citizenship

Cumbria Community Foundation helps philanthropic 
individuals and businesses by managing their funds to put 
something back into their chosen community. Each month, 

we’ll introduce you to a di�erent fund and highlight how 
the money is helping people across the county. This 

month, we focus on the High Sheri� of Cumbria

Every year, the 
Queen appoints a  
High Sheriff for 
each county. 
Martyn Hart took 
over the Cumbrian 

role in March this year. He is 
also senior partner of Telford 
Hart Associates, a Carlisle-
based Cchartered quantity 
surveying and cost consul-
tancy firm. 

The official High Sheriff job 
description involves dealing 
with matters of law and order, 
but in practice, many High 
Sheriffs are driven by the vital 
part they can play in 
community life. 

The High Sheriff’s 
Crimebeat Fund was 
established in 2005 and has 
awarded more than £44,000 
in grants. The Fund supports 
young people who have 
already become involved in 
the youth justice system, or 
vulnerable youngsters who 
may be susceptible to making 
poor decisions and be in 
danger of becoming entangled 
with the law.

Martyn said: “A large part of 
my work is spent meeting the 
outstanding groups and 
individuals in our county who 
– so often voluntarily – 
provide selfless, invaluable
assistance to others. My 
focus, inspired by my late 

daughter Lauren, concerns 
young people. I have had the 
pleasure of helping to raise 
awareness of the variety of 
resources available to help the 
young and especially the most 
vulnerable along a path to 
responsible citizenship.”

Martyn has already raised 
£22,000 for the fund by 
hosting a charity dinner and 
arranging a charity walk led by 
Cedric Robinson across 
Morecambe Bay, which took 
place in July. He said: “Funds 
raised by each High Sheriff 
are channeled into local 
projects which address youth 
crime prevention. Cumbria 
Community Foundation 
provides hands-on assistance 
as well as excellent insight 
into identifying appropriate 
local groups who benefit from 
Crimebeat grants. They are my 
‘partners against crime’ and 
play a vital role in our county.”

If you would like to know how 
to apply for a grant or create a 
grant making fund, please 
visit the Foundation’s website 
www.cumbriafoundation.org 
or call 01900 825760. 

Martyn Hart with Cedric Robinson

There’s been a penchant in recent years 
for bringing back old brands and 
characters: Wispa, Arctic Roll, 
Volkswagen Scirocco, comic book 
heroes and Fish ’n’ Chips crisps. In the 
main, popular demand has been the 

driver of these brand resurrections (though, of 
course, financial considerations also come into 
play); the recent re-introduction, however,  
of TSB to our High Streets has been for an  
entirely different reason.

TSB dates back to 1810 and was known as the 
Trustee Savings Bank from the 1840s when the UK 
Government guaranteed savers’ funds. The company 
floated on the Stock Exchange in 1986 and merged 
with Lloyds Bank in 1996.

Through various takeovers over the next few 
years, Lloyds Bank acquired brands such as Halifax, 
Bank of Scotland, and Cheltenham & Gloucester but, 
as has been well publicised, suffered during the 
financial crisis in 2008 and had to receive a bail-out 
from the UK Government.

Due to European Commission State Aid rules, 
Lloyds was charged with divesting a large number of 

branches into an 
independent business, 
hence the re-emergence 
of the name.

TSB has a 6 per cent 
share of all bank 
branches in the UK but 
only 4.2 per cent of 
personal current 
accounts; it is, in relative 
terms, a small challenger 
bank but one which is 
intending to grow 
quickly through gaining 
market share in current 
accounts, mortgages and 
unsecured lending (such 
as small loans, say, for a 
car purchase), but 

without the hasty lending practices which got Lloyds 
into financial difficulties in the first place.

This sounds good but customers tend to be  
loath to change banks and there is no guarantee  
that TSB’s strategy will succeed. Furthermore, it is 
likely that no dividends will be paid to investors 
until 2017.

TSB began trading at 260p each last month and 
its shares are now worth 285p. TSB’s advertising 
slogan from the 1980s was “The bank that likes to 
say, ‘Yes’”. Thus far, investors have felt the same 
about buying the company’s shares.

For information on Brewin Dolphin’s compliance 
policy, see www.brewin.co.uk
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