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‘I thought I would give 
something back’

Cumbria Community Foundation helps philanthropic 
individuals and businesses by managing their funds to put 
something back into their chosen community. Each month, 

we’ll introduce you to a di�erent fund and highlight how 
the money is helping people across the county.  

This month, we focus on the Hunter Davies fund

There are currently 
over 70 active 
funds at the 
Foundation. Each 
one reflects our 
donor’s values, 

personal preferences and the 
degree to which they want to 
be involved in grant recom-
mendations. 

A donor advised fund is a 
very personal approach to 
giving as it allows a business 
or individual to make grants 
over time to causes they care 
deeply about. 

Cumbria Life columnist 
Hunter Davies OBE estab-
lished his donor advised fund 
with the Foundation in 2012. 
It was originally created to 
award three annual bursaries 
of £1,000 each to help 
people to write and publish 
non-fiction books. 

Hunter, who is also 
founder of the annual 
Lakeland Book of the Year 
Awards said: “It really came 
out of the success of the 
awards. I noticed that more 
and more of the entries were 
coming from amateur 
first-time authors and I 
wanted to support anyone 
financially, whether it was 
paying for their research 
time, writing time or towards 
publishing their book.”

The fund has since gone 
on to support young writers, 
awarding £1,000 to a student 
at Appleby Grammar School. 
It has also supported a school 
library appeal and helped 
finance a parish magazine. 

Hunter continues: “I have 
always felt grateful to 
Cumbria for giving myself and 
my wife a free education. 
Partly because of all that we 
ended up making a living 
from writing. Two years ago I 
thought I would give 

something back to the 
county. Cumbria Community 
Foundation does all the hard 
work. I just sit back and have 
a warm glow.”

Andy Beeforth, CEO of the 
Foundation said: “Establish-
ing a donor advised fund is 
simple. A donation is made 
and the money is held in a 
fund named by the donor, 
such as the Hunter Davies 
Fund. The donor can 
recommend grants from the 
fund at any time. 

“By using Cumbria 
Community Foundation’s 
expertise and community 
knowledge, we can help plan 
or expand our donors grant 
making.”

If you would like to know 
how to apply for a grant or 
create a grant making fund, 
please visit the Foundation’s 
website www.cumbriafoun-
dation.org or call 01900 
825760. 

If you would like to know how 
to apply for a grant or create a 
grant making fund, please 
visit the Foundation’s website 
www.cumbriafoundation.org 
or call 01900 825760.

Diageo was formed in 1997 through the 
merger of Guinness and Grand 
Metropolitan. Operating in about 180 
countries, Diageo is now the world’s 
largest premium spirits company and 
employs more than 28,000 people.

Owning four of the top 10 global spirits brands 
and nine of the top 20, with household names such 
as Johnnie Walker, Smirnoff, Captain Morgan, 
Baileys and Guinness, to name a few, its geographic 
breadth and strong brands have enabled it to deliver 
annual organic revenue growth of 5 per cent and 
operating profit growth of 7 per cent over the  
past decade. 

The company has been on a rather boozy 
acquisition trail over the past few years, keen to add 
to its emerging market spirits portfolio with 
acquisitions in China, India and Turkey. It is worth 
noting that the emerging economies now account 
for nearly 40 per cent of Diageo’s total net sales. On 
the assumption that disposable income continues to 
rise as these fresh-faced economies mature and their 
taste for Western branded alcohol increases, the long 
term growth prospects in these regions look 
attractive. However, these emerging markets suffered 
a noticeable economic slowdown earlier in the year, 
leading to extremely volatile currency 
movements. This, together with Chinese anti-
extravagance measures (with Scotch sales down 20 
per cent and Johnnie Walker Black down 28 per 
cent, for instance), a shift in US spirits tastes from 
vodka to whiskey and further currency volatility in 
Latin America have left Diageo with a stinking 
hangover.

On a positive note, sales in Western Europe have 
been stable and the US continues to be one of the 
most profitable spirits markets globally, delivering 45 
per cent of Diageo’s operating profit. The US 
benefits from favourable demographics and more 
premium consumer tastes, which continues to drive 
growth, despite the poor winter weather. Also, 
margins remain higher than average due in part to 
Diageo’s superior route to market and its dedicated 
distributor sales force.

Diageo is targeting £200 million of cost savings 
over the next two years, just over half of which are 
expected to be made this year, of which £30 million 
will be reinvested. Investors are hoping forthcoming 
trading statements should mark the end of the long 
cycle of foreign exchange related issues, or at least 
no further surprises.  

Over the long term, Diageo’s depth of superior 
brands, combined with its strong management, 
should win through. However, the challenges in a 
number of key emerging markets remain and could 
weigh on the shares at least over the short term.

For information on Brewin Dolphin’s compliance 
policy, see www.brewin.co.uk
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