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CUMBRIA COMMUNITY FOUNDATION

Cumbria Community Foundation helps philanthropic individuals and 
businesses by managing their funds to put something back into their 
chosen community. Each month, we’ll introduce you to a di�erent fund 
and highlight how the money is helping people across the county.  
Over the past 10 years community foundations across the UK have 
provided a safe haven for more than 3,000 trust funds with asset 
transfers totalling in excess of £35 million.

Cumbria Community 
Foundation has 
provided advice and 
guidance to other 
charitable trusts and 

seen an increase in the 
number who have decided to 
transfer their assets and 
responsibility, often allowing 
for better use or to increase 
access to funding for the 
benefit of the trusts’ local 
communities.

The Mary Grave Trust 
makes grants to young people 
from low income families. 
Grants enable travel abroad 
for educational purposes, 
raising aspirations and 
widening individual horizons.  

Burton Dunglinson set up 
the Mary Grave Trust in 1971. 
It is named in memory of his 
mother, who came from 
Maryport. The Trust was set 
up with an initial donation of 
£20,000 and received further 
funds on Mr Dunglinson’s 
death in 1976. The Trust is 
now valued at over £1.4m and 
grants totalling around 
£50,000 are made each year 
to young people primarily 
from West Cumbria. 

The Trust is the result of 
the achievement and gener-
osity of one local man. Born 
and educated in Workington, 
Burton Dunglinson was 
responsible for the relocation 
of the former ElectroFlo and 
Solway Flowmeters from 
London to West Cumbria. 
Having worked in America in 
the 1920s, he was aware of 
the value of travel for young 
people. 

The Trust began working 
with the Foundation in 2005 
and since that date, over 
£714,000 has been awarded 
to more than 900 young 

people. Most grants fund 
school trips such as language 
trips to France and Spain or 
art and religious studies trips 
to New York. 

One teacher whose pupils 
received support says: “The 
fund gives the school confi-
dence that less well-off 
families are supported to take 
part in great activities. Coming 
from a family where my 
parents were long term 
unemployed meaning I never 
went on any school trips as a 
child, it means a great deal to 
me to see your organisation 
doing this kind of work”.

Marc, who is 17 and went 
to the Gambia as part of a 
youth exchange programme 
says: “The week I spent in the 
Gambia was amazing. It made 
me realise what I take for 
granted and made me a better 
person. I will always 
remember this trip when I’m 
struggling with anything in 
the future and when I do I’ll 
remember never to quit 
because anything is possible!”

Inditex, the world’s largest fashion retailer, 
has come a long way since it was established 
in Spain in 1963. The company now trades in 
80-plus countries and has more than 6,600
stores worldwide and is noted for its
extensive use of different store brands, with

its most successful in the UK being Zara.
Zara accounts for more than half of total sales 

and delivers a world-class profit margin, helped by 
the retailer’s competitive advantage from having a 
high proportion of in-house manufacturing, which 
keeps costs down, allows for speedy re-orders and 
facilitates the frequent introduction of new styles to 
drive more repeat customer visits.

It has an unusually flexible sourcing model with 
just over half of the company’s clothes being made 
in Spain, Portugal or Morocco. If Turkey is included, 
the figure is 65 per cent - with most of the balance 
from Asia. This model facilitates getting new styles 
into stores more quickly than most of its 
competitors, who rely more on Far East sourcing.

Inditex has extensive experience and success in 
expanding its clothing business on an international 
basis, opening 343 stores globally last year alone. 
This is a rare quality, giving it good exposure to 
growth markets across the world, particularly in 
Asia. The company is also planning a renewed push 
into the US and expects to finish the year with 
three new stores in New York alone, including the 
recently opened Fifth Avenue outlet and a new 
flagship store in SoHo. Trading in Spain, the 
company’s domestic market, has been resilient and 
still accounts for about a fifth of sales despite tough 
conditions. Although the Spanish economy is still 
struggling, Inditex continues to outperform its 
domestic peers with the help of strong sales in 
Germany, France and the UK.

While the retail environment remains 
challenging, Inditex’s flexible sourcing model and 
short supply chain seem to be working well and, 
together with its continued global expansion plans, 
it looks well placed to be one of the winners of the 
global retail sector.

For information on Brewin Dolphin’s compliance 
policy, see www.brewin.co.uk

Flexibility a key factor in 
fashion retailer’s success
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12 young people from West 
Cumbria in the Gambia

‘The fund gives the school 
confidence that less well-off 
families are supported’
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